KEYWORD RANKING PERFORMANCE

This is Your Organic Ranking Trend for Your Keywords...
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This is How Your Top Keywords are Ranking: Current vs. 30, 60, and 90 Days Ago

The average position indicates where our website typically appears on search results pages.

A lower number indicates a higher position closer to the top of the page (#1), which means more visibility and organic traffic.
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This is How You Rank Against Your Competitors...
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SEARCH TRAFFIC PERFORMANCE
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This is How Often Your Website Appeared in Google Search Results on [Selected Date]...
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This is How Many Users Clicked Through to Your Website from Google Search on [Selected Date]...
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A 'click’ occurs when someone sees our website in their search results and then clicks on it to visit our site. These are users actively choosing to engage with us.
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'Click-Through Rate' or CTR is the percentage of the number of times our website appears in search results (impressions) and is actually clicked on.
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This is the Trend of Clicks and Impressions on Current Month...
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This is Your Website's Average Ranking Position in
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Google Search on Current Quarter...
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Your Website on [Selected Date]...
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These are the Top Search Queries Driving Traffic to
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WEBSITE PERFORMANCE Jan1,2026-Jan 31,2026 -

This is How Many People Visited and Engaged with Your Website on [Selected Date]...
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This is Where Your Website Visitors Came From [Selected Date]...
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This is How Each Traffic Source Performs in Terms of Engagement on [Selected Date] with Previous Month Comparison...
First user default channel Total users A Engagement rate A Avg. Engagement Time per A Bounce rate A
group - User
1. Direct 25.5k 7.4K ¢ 70.61% e 2.13% ¢ 00:00:46 -00:00:01 ¢ 29.39% s -2.13% ¢
2. Email 26| 10 ¢ 50% -20% & 00:00:20 -00:00:41 & 50% 20% ¢
3. Organic Search 1.4K0 =771 % 68.12% -0.36% @ 00:00:48 -00:00:01 @ 31.88% 0.36% ¢
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5. Paid Search 16| 15¢ 68.42% -31.58%... 00:00:390 -00:00:47 & 31.58% 31.58% ¢
6. Referral 523 -832 % 71.04%00000 -10.15%... 00:01:04 " 0000:10¢  28.96% N 10.15% ¢
This is How Visitors are Converting on Your Website on [Selected date]...
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This is How Visitors Engage With Your Web Pages on [Selected date] with Previous Month Comparison...
. Avg. Engagement
Full page URL Total users A Scrolled users A Engagement rate A Time per User A Event count A
6.7K I 1.7K ¢ 946100 42 ¢ 79.74% 7.29% ¢ 00:00:17| 00:00:0... 106,817 28475t
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